














Glossary

Color palette: The standard IndieBound colors, all grouped together for your convenience.

Decal: Sticker or cling used to display name, logo, or tag line. Impress everyone the next
time you play word games: decal is short for decalomania, the image transfer process used
to create the item.

Easelback: Sign or poster designed to stand up, supported by an easel that has to be
folded off the back. Generally less complicated than, say, a dump stand.

Identity Manager: An online repository of IndieBound logos, templates, and other useful
things, available to all IndieBound stores.

One-sheet: In this case, the name says it all: a single sheet of paper promoting a title,
organization, or concept.

Palm card: Small (think postcard size) card displaying images, logos, and simple
information. Easy to hand out.

POP material: POP in this case stands for “point of purchase”—i.e. the cash register.
Marketing and promotional materials that give people something to look at while you
wonder why the credit card server is this slow at 10 a.m.

Rally card: About the size of a mass market paperback, but without the heft, a rally
card contains messages intended to rally the troops, whether the troops be booksellers,
consumers, indie retailers, or your Aunt Tillie.

Shelf-talker: Small sign displayed in or near a book you want to highlight. Usually
includes a brief review, or denotes local author, signed copy, or other hook.

Spirit line: Like a tag line, but better! Spirit lines communicate the message in an uplifting,
non-didactic way.

Template: We provide the structure, you fill in the specifics. If you don’t want to create
posters, cards, or fliers from scratch, you can customize one of our templates with your
store’s information.

For more information, production assistance, and materials
email Indielnfo@bookweb.org
or visit www.BookWeb.org/IndieBound
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